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2017 GHTA Conference Agenda | Washington, D.C.  
Gaylord National Resort & Convention Center  

[Working Agenda Subject to Change] 

 
Sunday, November 12 
 
2:30PM  Registration Desk Opens 
     Pick-up your conference materials, some treats from the GHTA, and      
               mingle with other attendees and board members.  
 
4:30PM  Registration Desk Closes 
     We’ll see you in the morning!  
 
5:00PM  Welcome Cocktail & Networking Reception 
               Come network with conference attendees while enjoying some cocktails 
     and appetizers 
 
7:00PM   Cocktail & Networking Reception Ends 
      Enjoy your evening and we’ll see you in the morning! 
 
 
 
Monday, November 13 
 
7:00AM   Registration Desk Opens  
       Have questions? Stop-by - we’re happy to help! 
 
7:00AM   Breakfast  
      Enjoy a delicious breakfast, plus networking with fellow attendees!  
      Also, designated tables will be set-up for first-time attendees to mingle  
      with veteran GHTA members and board members.  
 
8:00AM  Conference Kick-Off & Opening Remarks  

    Tom Sullivan, Conference Emcee & Allison Barrows, GHTA President 
 

8:15AM  Sponsorship Recognition   
               Allison Barrows, GHTA President 
 
8:30AM  Icebreaker Activity 
               Paula Butler, The Butler Group 
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9:00AM  Keynote Speaker Presentation 
     Tom Mirabile | Topic: Top Trends 2017: Home, Hive, & Haven –  
          New Rules for a Changing Consumer 
 
Tom delivers his forecast and focus for the year ahead, and explores the key 
consumer and retail trends reshaping the gift and home industries. He'll share 
important, new knowledge, providing a deeper understanding of the desires and 
expectations motivating today's consumer. You'll leave with a new understanding 
of what engages them, and how to survive and thrive in this dynamic and 
competitive marketplace. 
 
10:00AM Networking Break + Move to Breakout Rooms  
 
10:30AM Breakout Workshops (Choose ONE): 
Select one of the following breakout sessions to attend for this 90-minute block. 
 

1. Amazon & Beyond: Uncovering the Opportunity on Marketplaces 	
Led By: Alison Held, ChannelAdvisor  

Did you know that 55¢ cents of every dollar of e-commerce growth last 
year was attributable to Amazon*?  
 
If you're not selling on Amazon--and on other marketplaces like Walmart, 
eBay and more, you're missing out on a huge opportunity.  
 
Join this session to discover:  

• The 411 Amazon: FBA, the flywheel, why it is so successful   
• Whether you should be selling first-party or third-party (or both)  on 

Amazon   
• Why other marketplaces like Walmart and eBay are worth 

considering as well   
• Actionable tips to get started and become competitive on 

marketplaces  
 

*Marketplace Pulse   
 

2. Giving Back: Philanthropy and Cause-Related Marketing 
Moderated by: Jeanne Claire, and!Sales 
Panelists: Jonathan Jones (DEMDACO); Julie Chavez (Chavez for 
Charity); and Brian Schroeder (Creative Brands) 
 
An inside look at how industry leaders make a difference. During this 
panel discussion, you will hear various strategies and tactics designed to 
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make a difference in today's world. This will be an interactive panel 
discussion. 

 
3. Engage, Excite and Ignite Your Sales Team to Execute Your Best 

Year Ever 
Led By: Deb Swisher, Creative Co-Op’s Bloomingville Brand 
 
In this session, whether you are a vendor or in a sales management role, 
you will learn how to interact to get the best possible results: SALES! Deb 
will walk through several key initiatives to gain sales, such as how road 
and show interactions can help you generate ideas for developing a fun, 
positive, and action-oriented sales environment. No matter if you have 
new or veteran team members, this breakout will provide you with 
concepts and tools to (re)ignite their passion!   

 

 
12:00PM  Lunch + Networking Break + Move to Breakout Rooms 
       Enjoy a delicious lunch, plus networking with fellow attendees! Also,      
       designated tables will be set-up for first-time attendees to mingle with  
       veteran GHTA members and board members. 
 
1:15PM   Breakout Workshops (Choose ONE): 
Select one of the following breakout sessions to attend for this 60-minute block. 
 

1. Nothing Happens Without a Sale 
Moderated by: Robin Kert, Southeast Marketing 
Panelists: Ann Marie Fluharty (Philip David Company); Shilpa Hill 
(Southeast Marketing); and Evelyn Julian (Ivystone Group)  

 
No matter if you outsource your selling to a multi-line rep agency or 
support a company sales force, you need a strong sales team to secure 
your position in the marketplace. Learn what sales management can do to 
truly impact sales performance. You'll also learn about the realities of an 
outside sales person's life and find out how to win a rep's heart and soul to 
generate bigger and better sales. What works? What doesn't work? What 
are effective training and coaching techniques that truly generate 
incremental sales volume? Ultimately, you'll walk away with an 
understanding of what it is that reps need from their rep principals and 
sales managers to make more sales happen. 
 

2. The Health and Fitness of Your Company: How to Define and Monitor 
Your Critical Metrics 
Led by: Christopher Wornom, Evergreen Enterprises 
 
You know that blood pressure and cholesterol are key metrics for your 
heart’s health, but do you know the critical metrics behind your new 
product release, your sales rep’s performance in a territory, or your 
customer service experience?  Financial statements are just a reflection of 
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how well the individual systems within your company are performing.  
Come explore the data that resides below the surface of your financials 
and actually determines the health and fitness of your company. 

 
3. Online Selling: How Vendors, Sales Rep, & Retailers Can Keep Our 

Industry Strong 
Led by: Ari Lowenstein, Emergent Workshop 
 
Now that you know what the marketplaces are, how they work, and why 
they are effective, does everyone know what their role is to control the 
business and maximize these tools for everyone’s benefit? Online selling 
can easily lead to price erosion, which can hurt brands, cause profits to 
evaporate out of the system, and sales to be lost in many other 
channels. Whether you’re a sales rep, vendor, retailer, or service provider, 
understanding how you fit into the new marketplace will help you to protect 
your earnings and leverage your resources in effective ways. The strategy 
behind keeping brands strong, controlling resellers, stopping gift products 
from becoming commodities, and keeping our brick-and-mortar colleagues 
healthy are all essential to our industry thriving in the future. During this 
workshop, you will learn about [and how to implement] tools and practices 
for successful control of and leverage of these markets. 

 
2:15PM   Networking Break + Return to General Session  
 
2:45PM   GHTA Future Outlook  
 Presented by: Andy Bjork, GHTA parliamentarian, and GHTA Board of  
 Directors 
 

Our GHTA Board of Directors' Parliamentarian, Andy Bjork, will provide 
an overview of the exciting new initiatives the GHTA has been working 
on to increase membership value, membership growth and 
participation, and more. 

 
3:30PM   Looking Back, Looking Forward 

Presented By: Susan Reda, National Retail Federation 
 
2017 will be remembered as a tumultuous year in retailing, filled with 
eye-opening headlines about acquisitions and unprecedented change 
spurred by emerging technology. Some of the news was not 
particularly flattering – nor was it true.  And now, as we stand on the 
brink of 2018, it’s only natural to wonder what lies ahead and where 
should retailers consider investing. Come along on the journey as we 
evaluate the highs and lows of the past 12 months, and make some 
predictions about how things are likely to take shape in the year ahead.       

 
4:15PM   GHTA Annual Business Meeting  
 Andy Bjork, GHTA parliamentarian, and GHTA Board of Directors 
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4:45PM   Day 1 Closing Remarks 
                New GHTA President 
 
6:00PM   An Evening of Celebration at Gaylord National Resort 

     6:00 PM Cocktail Reception, Silent Auction 
     7:00 PM – 9:00PM Strolling Dinner, Entertainment, Live Auction 

 
Tuesday, November 14 
 
7:30AM   Registration Desk Opens  
       Have questions? Stop-by - we’re happy to help! 
 
7:30AM   Breakfast 
      Enjoy a delicious breakfast, plus networking with fellow attendees!  
      Also, designated tables will be set-up for first-time attendees to mingle  
      with veteran GHTA members and board members.  
 
8:30AM   Day 2 Kick-off and Opening Remarks 

     Tom Sullivan, Conference Emcee and New GHTA President 
 
8:45AM  Keynote Speaker Presentation 
     Dave Mitchell | The Power of Understanding People:  
          The Key to More Success and Happiness  
 
What is the single most important factor to being a more effective leader, having 
more success, experiencing more happiness? Simple. It is the ability to develop 
more effective relationships. "The Power of Understanding People" provides the 
tools to understand each participant's own unique communication style and 
develop the competencies necessary to build stronger and more effective 
relationships with others.  
 
10:15AM   Networking Break + Move to Breakout Rooms  
 
10:45AM  Breakout Workshops (Choose ONE): 
Select one of the following breakout sessions to attend for this 90-minute block. 
 

1. The Power of Understanding People: The Key to More Success and 
Happiness Part 2 
Led by: Dave Mitchell, the Leadership Difference, Inc. 

 
The laughter and learning continues with a deeper dive into the 12 
Hollywood movie characters that represent our unique interactive style. 
Participants will learn tips for better understanding their own 
communication preferences and how to build better relationships with 
others.  This is part two of the keynote, The Power of Understanding 
People. 



 6 of 8 

 
2. Brand Building – Telling Your Story 

Moderated by: Robin Kert, Southeast Marketing 
Panelists: Debbie McKeough (Michel Design Works), Linda Colson  
                (Mary Meyer), and Lisa Medlin (DEI) 
 
In today's world, telling your story to create demand and generate sales is 
at the heart of all successful companies. Whether you are a rep agency or 
a vendor, why people do business with your company is all about brand 
building. Today’s consumer does not just buy a widget, they buy how it 
makes them feel, what it says about who they are, how it reflects their 
values and tells their story.  This also applies to the wholesale experience. 
This workshop will look at strategies for email marketing, print advertising, 
telephone customer outreach, point-of-sale materials, display design, 
catalog layout, show marketing strategies, and more. Bring your questions 
and ideas. This will be a time to share, brainstorm, and uncover new ideas 
and strategies to generate customer loyalty through branding. 
 

3. Work Backwards To Integrate Your B2B and B2C Supply Chain 
Led by: Larry LaLonde, Newnan Consulting Group 

 
Integrating B2B and B2C sales channels presents unique, often 
unexpected, challenges that can result in compromised processes 
throughout the supply chain.  Larry’s experience and insight will help you 
find the commonality between the B2B and B2C channels, identify true 
exceptions and keep the differences from stifling your supply chain. 

 
12:15PM Lunch + Networking Break + Move to Breakout Rooms 
 
1:30PM  Breakout Workshop 
The following breakout session is a 60-minute block.  
 

1. You Spoke, We Listened: Open Roundtable Discussions 
 

At the close of each conference, we often hear “I want to talk to more 
people.” To make that happen, we've developed this roundtable 
discussion session with a focus on sharing with, learning from, and 
helping one another. Each table will have a topic and a facilitator to help 
guide conversation(s). To keep things flowing, a bell will ring every 10 
minutes. Participants can than choose to stay and continue speaking or 
shift to the next table.  

 
2:30PM  Networking Break + Move to Breakout Rooms 
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3:00PM  Breakout Workshops (Choose ONE): 
Select one of the following breakout sessions to attend for this 60-minute block. 
 

1. Tech Savvy: Staying Relevant & Flourishing in Today's Digital World 
Moderated by: Robin Kert, Southeast Marketing 
Panelists: Lisa Bernstein (Southeast Marketing); Marvin Bays    
                (Terry Moore & Associates); and Phil Fisher (DNA)  

 
Technology is the car we all use to drive our businesses. However, if we 
don’t know how to drive it, we will never survive and stay relevant in 
today’s digital world. In this workshop, we will focus on internal tech 
training and developing a strategy to elevate the skill level of everyone in 
your company -- so they can be more effective and efficient.  We will talk 
about key software that can be used for everything from contact 
management and customer retention campaigns to favorite apps -- such 
as margin calculators, mapping programs, expense management apps -- 
and more.  The breakout’s emphasis will be on practical, real life 
applications and how we can all use software to elevate our business. 
 

2. The New B2B Sales Landscape: Your 21st Century Playbook 
Led by: Eric Dean and Joe Harris, Whereoware 
 
The B2B sales landscape is experiencing an evolution. The acceleration 
of sales technology and evolving B2B buyer expectations is restructuring 
sales teams, displacing traditional sales channels, and fundamentally 
changing how buyers shop and interact with brands. To stay competitive, 
gift and home buyers and vendors must transition their business from old 
world commerce to new world commerce – FAST. In this session, gift and 
home veterans Eric Dean and Joe Harris examine how B2B buyers are 
changing and offer a play-by-play outline of what vendors and buyers 
must do to get ahead in the 2020 sales environment. 

 
3. Room to Talk: Making Connections 

Led by: YOU! 
 
Looking to network with specific individuals before we adjourn? Want to 
talk with a breakout session leader or other attendees about certain topics 
we addressed? Interested in connecting with a GHTA board member? 
Room to Talk is here to provide you an open, un-moderated space to do 
all of this, without leaving the meeting space area. 

 
4:00PM  Networking Break + Return to General Session  
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4:30PM  Keynote Speaker Presentation 
     Ryan Craver | Today's Retail Environment: Back to the Basics 
 

Mobile, the sharing economy, social media, and location-based data – 
all are changing not only our lives, but also how customers engage in 
commerce within in-store retail environments, online stores, and 
marketplaces. Today’s consumer is the most empowered and 
connected ever. In a world where each customer has the potential to 
create “the next big thing” and disrupt your business and your industry, 
you need to understand why creating intrigue and delivering immediacy 
in a frictionless way will define your future success. 

 
5:30PM Conference Closing Remarks  

   New GHTA President 
 
Wednesday, November 15 
 
Home Sweet Home! 
Thank you for joining us for the 2017 Gift and Home Bridgeway Collaborative 
Conference. We hope you learned about ways to better your business, made 
some wonderful new connections, and had fun. We look forward to seeing you all 
at the 2018 conference. To keep up with other GHTA events, please visit 
giftandhome.org. Wishing you all safe travels home!  
 
 


